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	1. Awarding institution / body


	Leeds Metropolitan University

	2. Teaching institution
	Hull College



	3. Programme accredited by
	Any PSRB accreditation


	4. Final award and title
	BA (Hons) Top Up Broadcast Media 


	5. Route title
	Performance and Media


	6. UCAS code
	P314

	7. QAA  benchmarking group(s)                                     
	Qualification descriptor for Bachelor’s degree with honours 
Communication, media, film and cultural studies 2008


8. Aims of the programme

‘An Honours graduate will have developed an understanding of a complex body of knowledge, some of it at the current boundaries of an academic discipline. Through this, the graduate will have developed analytical techniques and problem-solving skills that can be applied in many types of employment. The graduate will be able to evaluate evidence, arguments and assumptions, to reach sound judgements, and to communicate effectively. An Honours graduate should have the qualities needed for employment in situations requiring the exercise of personal responsibility, and decision-making in complex and unpredictable circumstances.’ (QAA, 2008)

The aims of this award have been developed using the Quality Assurance Agency’s (QAA) qualification descriptor for Bachelor’s degree with honours, relevant QAA subject benchmark statements, and National Occupational Standards.

The BA (Hons) Broadcast Media award adopts the overall aims of the Performance and Media Route which in turn reflect those of the Hull College HE Scheme. However, to satisfy the needs of the award, the generic Scheme and Route aims are contextualised and added to as follows:

· To provide curricula, informed by external reference points, which develop a range of technical, professional, vocational, employability transferable and key skills appropriate to the level of the award;

· To develop lifelong, independent and reflective learners;

· To enhance the employability and career prospects of students;

· To produce capable and well-rounded graduates who will contribute to the skill base of the local economy and region;
· To produce skilled graduates with the necessary knowledge of entrepreneurship  within the media industry
· To produce responsible and professional graduates who can demonstrate and are aware of the flexible nature of the new media broadcast industry

9. Intended learning outcomes

A   
Knowledge & Understanding

On successful completion of the BA (Hons) Broadcast Media programme of study students will have evidenced:
(Key - CMFCS refers to the Communication, Media, Film & Cultural Studies subject benchmarks)

1 - Knowledge and understanding

a. Develop an appreciation of how audiences respond to and consume cultural texts and products and how this generates meaning (CMFCS 4.1a; 4.1,e, 4.1.j, 4.3f,  4.4a, 4.4b, 4.4f, 4.4h, 4.4i)
b. To develop a critical approach to the different media forms and how communication systems interact with social groups (CMFCS 4.1a, 4.1e, 4.3f, 4.4a, 4.4f )

c. To comprehend the effects of the technological influences on conceptualisation, production and distribution of media content (CMFCS 4.1a, 4.1f, 4.3a, 4.4g)

d. To apply and deploy relevant and appropriate production techniques, technologies and processes (CMFCS 4.3d, 4.3e,4.3f, 4.4c) 
2 - Subject-specific skills
a. To engage critically with past and current theories, beliefs and debates within a theoretical framework (CMFCS; 5.2a; 5.3a; 5.3b; 5.3g; 5.4g; 5.6d; 5.6e)
b. To formulate, deploy and critically analyse appropriate and relevant research methods (CMFCS, 5.2e; 5.3a; 5.3b; 5.3c; 5.3d, 5.3e, 5.4b)
c. To apply professional practices in the deployment of creative and self-reflexive production output (CMFCS; 5.2e; 5.3a; 5.3g; 5.4a; 5.4b; 5.4c; 5.4e; 5.4f; 5.4g; 5.5a; 5.5b; 5.5e; 5.5d)
d. To engage with self-reflective and critical thinking in own practices and work (CMFCS 5.2a; 5.3c; 5.3d; 5.3g 5.4f; 5.4g; 5.5e; 5.6a; 5.6d)
3 - Generic skills

a. Apply entrepreneurial skills and practices in the deployment of own work (CMFCS 6.1a; 6.1b; 6.1c; 6.1d; 6.1g; 6.1h)
b. To effectively and efficiently respond to a given brief (CMFCS 6.1a; 6.1b; 6.1d; 6.1e; 6.1f; 6.1g)
c. To be able to work autonomously or within a team, employing flexible, disciplined and reflective practices (CMFCS 6.1a; 6.1b; 6.1d; 6.1f; 6.1g)
Upon successful completion of Level 6, students will be able to:

a. Demonstrate a thorough knowledge and understanding of complex and conflicting theories, concepts and principles relevant to a specific subject area;

b. Critically discuss issues associated with personal and professional development;

c. Research and critically evaluate and analyse primary and/or secondary data and, where appropriate, information systems in order to enable unpredictable and complex problems to be addressed;

d. Communicate the above accurately and reliably using structured and coherent arguments.

B

Skills and Other Attributes 

(i) Application

Upon successful completion of Level 6 students will be able to:

· Critically analyse the impact of their application of new knowledge and understanding;

· Critically evaluate and discuss the application of a range of methods to solve complex, multi-faceted problems;

· Participate effectively in interdependent learning activity and function effectively as an independent student.

(ii) Reflection 

Upon successful completion of Level 6 students will be able to:

· Reflect on their own value systems, development and practices and compare these with alternatives systems and practices;

· Critically evaluate complex and contrasting theories encountered in their studies.

(iii) Key/Core Skills

Modules within the award will specify where the Key/Core Skills are developed and assessed. 

The Key/Core skills for the scheme are:

· Learning/Performance
· Application of Number
· Communication
· Information Communication Technology

· Working with Others
· Problem Solving
· Management Skills
· Employment/Employability

However these may be added to for particular modules or awards.

C  Assessment, Learning and Teaching 

The strategy employed to deliver 9A and 9B 

A range of formative and summative assessment methods will be used which are appropriate to the teaching and learning delivery method, mode of attendance and proposed weighting criteria used for this module, and as reflected within the Scheme and module specifications.

A contextualised and approved assessment strategy and schedule will be published to students in course handbooks. 

Overview of Programme contents:- 

This one year course is initially to serve as a top-up for the Foundation Degree in Broadcast Media qualification.  The programme also aims to provide the opportunity to gain a Level 6 qualification from others who have a similar background and level of study or experience.  
The BA is designed to meet the needs of those who are planning for a career in Broadcast Media.  In order to fully grasp the breadth of opportunities and nature of this sector, media practitioners and regional media organisations have collaborated with the college and relayed their own experiences, market needs and levels of expectations which have formed the basis for the course. As such, the core theme throughout will be on the working fundamentals and practices, broadcast standards and regulations through to new developments and changes in Broadcast Media, all set within the purpose built School of Performing Arts, Music & Media.  In addition, to allow for further opportunities in the associated media sectors other areas of media practices will be approached.  Furthermore, the course will also include subjects to develop academic skills in the form of research methods and developing critical analytical skills through the preparation, development and completion of a dissertation. 
Group work and Assessment
Where group work forms part of an assessment, a series of robust strategies, methods and procedures will be in place throughout the BA programme.  This will be implemented by individual Peer Critiques and Peer Evaluations, both formative and summative. In addition, regular production tutorials, both individual and by group and observation will form part of the summative assessment.  Teaching and learning by relevant base of skills dealing with and working within a collaborative setting will be put in place, as well as coping effectively with its associated challenges.  Students will be assessed on an individual basis and measured on their individual performance via the aforementioned processes.  Assessment strategies will be clearly stated for each module related to group-based work and related to specific learning outcomes.  

Overview of course contents inclusive of assessment, learning and teaching:- 
Semester 1

Final Major Project (Semester 1 & 2)

The Final Major Project will be based on the production of a media product, appropriate either for audio or video broadcasting.  This can be fictional, factual, experimental or a combination of the above.  The main focus throughout the FMP will be to deliver a project that will encompass broadcasting standards and regulations.
This project will provide the student with the scope to deploy skills relevant to digital and / or audio production and post-production. This also involves developing student’s comprehension of associated relevant underpinning principles and procedures of researching, planning and producing a media product for broadcasting.  A series of lectures will support the module including an exploration of broadcasting techniques, current procedure and working practices and frameworks.  In addition, areas of research will be covered including sourcing materials and resources, and researching areas of budgeting and finance.  Furthermore, the module will also include lectures on the visual language and grammar of filming and editing, audio recording, aspects of sound design and mastering for broadcasting, whilst adhering to relevant broadcast and professional standards.  As the FMP is a major part of the BA, students will be facilitated in setting personal and professional targets individually and by group.  Emphasis will be on creativity and expression evidenced through the initial ‘Pitching of ideas’ through to the fruition of the final production piece.  The assessment will be based on an appropriate student-led production and a continual formative assessment in the form of group critique sessions, which will serve to support the FMP as well as an individual programme of tutorials.  In addition, students will be requested to produce documentation in support of their individual contribution at varying stages of the production process.
Furthermore, the FMP will also include a written based analysis of broadcasting standards, regulators and ownership to support the working practices of the project and in relation to their FMP.  As broadcasting is currently undergoing many changes the module will also explore factors which have affected the broadcasting industry including future possibilities and the technology of broadcasting on a national and international basis. This will allow for a greater understanding of the broadcast media industry and will allow students to adapt more readily to the changing face of broadcast media, their roles in it, whilst opening further opportunities within the industry.
Industry Practice 
In a post-media convergence environment, the need for Media content is ever increasing.    Industry feedback dictates that this accounts for a large proportion of regular production work.  As such this module will be based around a Self Initiated client orientated practice (Corporate based Live Brief) or competition within the context of a short production or similar.  The project may vary in size and length dependant on the clients needs, but, overall limits will be set to be a minimum of ten minutes and a maximum of twenty minutes.  The initial brief will be negotiated with the Module Leader for relevance and level.  The module will be group based to develop work related learning and to also develop collaborative working practices relevant to the Broadcast Media Industry.  The module will allow for a development of a realistic understanding of the fundamental principles and working practices as a Broadcast Media Practitioner in preparation for graduate positions within the given working sector.  Working toward a self initiated practice, will create an environment in which the students will experience the demands of working within a production team, develop strategies towards creating solutions and gain an understanding of working towards the realisation of a client brief with deadlines.  In addition, the module will create an opportunity for students to develop client relation skills such as communication skills, time management and engaging with clients from concept through to realisation of a product, whilst putting into place all necessary project management procedures. Further, within the context of industry practice there will be a focus on developing an understanding of specific media audiences. Students will also pitch their proposals before a panel and their client reflecting industry practices.  Client involvement and feedback will form the basis of part of the assessment in addition to the student’s evaluation of the final media product.  Students will have access to Industry standard equipment supported by Master Classes and workshops.   There will also be a series of lectures on the expected Broadcast Standards in addition to teaching from lecturers who have a diverse media background and experience.  Students will also be encouraged to take the initiative and work towards a more self-directed approach under the negotiation, facilitation and observation of the module leader. The module will be delivered in Semester 1.
Entrepreneurial Practice 
This module will provide the opportunity to explore and investigate the means and methods of creating promotional material for the freelance Broadcast Practitioner in preparation for employment.   The students will be encouraged to investigate areas of self promotion in the form of creating individual promotional materials.  The module will include an acute reflection of own skills relevant to Media production evidenced through a promotional show reel of work and essay.  An exploration of entrepreneurship and innovation will also compliment the module with the focus on developing business plans focused towards becoming an Independent Professional Practitioner.  This will also entail developing an awareness of outsourcing, specialist fields of media practices and other independent Production Houses.  The module will be taught through a series of lectures with additional input through experienced Freelancers and guest speakers from local industry who have in-depth understanding of creating and running established media organisations.  The module will be individual based with assessment taking the form of students creating individual self-marketing materials and by producing a written essay based on the researched subject matter. 

Research Methods
Research is core to all academic and vocational areas of study.  At a level 6 it is crucial that there is an established knowledge and experience of the research process.  This in turn will form a solid base for those wishing to progress onto a Level 7 course or teacher / training programme so further enhancing the opportunities for the student in addition to developing the student’s skill set. This module will focus on the different methods and methodologies of research in preparation for the proceeding Dissertation Module.  In addition, this module will also be compliment and support other areas of research pertinent to the BA.  A variation of teaching methods will be deployed including lectures, an examination of the different areas of research techniques, literature reviews, looking at case studies and individual progress tutorials.  The assessment will work towards a research portfolio which will be both formative and summative, allowing feedback to be given prior to the viva so that the student can discuss a developmental strategy to affect the dissertation module. 
Semester 2

Digital Media Collaborative Practice 
It is essential that all who work in Broadcast Media understand the rapid changes and developments as the digital era firmly takes its place.  In order to engage with this aspect the module will be based on the preparation and execution of a group web-based project.  This will take the form of a collaborative practice where the full cohort of students will participate in the production.  They will focus on the main contents and individual segments based on the students’ work, specialism’s and contacts.  There will also be an exploration relating to a collaborative practice and more specifically on issues relating to distribution and exhibition of media products using similar web based platforms.  In addition, the module will include more recent developments within this medium such webcasting, network journalism, online authoring, publishing and regulations national and international that now govern this medium. This will allow a further approach to networking, linking with other media organisations and opening new avenues for working as a Freelancer.  The process involved with working with a different medium will increase the employability and add to the students’ skill set as well as provide the students with concrete work based experiences. A series of lectures and seminars will support the module in addition to group critique sessions.  Case studies of established on-line media organisations and companies will form the basis of part of the assessment in addition to the final group product and peer evaluation.
Showcase Management 
This module will be centred on the Final Showcase for the exhibition of the student’s work.  This will involve to a great extent the development of project management skills involving the whole cohort of students.  The Final Show Case is purposeful to Broadcast Media as it will be a platform for students to invite and exhibit work for prospective employers, regional and national.  Inclusive to the module will be a focus on professional networking, project management and personal reflection.  In addition, there will also be an emphasis on the students developing further understanding of Broadcast legalities and ethical frameworks as the work is prepared for exhibition.  The assessment will be continuous and will be based around the group management of the project and individual contribution leading up to its conclusion e.g.: The Final Showcase.  There will also be group based lectures and tutorial sessions on introducing and recapping of areas related to the legalities and regulations of Broadcast Media.  Furthermore, guest speakers from appropriate organisations will enhance the lecture sessions.
Dissertation – Broadcast Media
As part of the Broadcast Media, level 6 course of study, there will be an individual based Dissertation Module.  This will follow on from the Research Methods Module which will support and form the basis of the student’s chosen Dissertation topic.  The student will have the option to either develop further the idea from the aforementioned module, or embark on a new one.  This will give the student the opportunity to research and explore an area relevant to Broadcast Media within the context of developing further their critical analysis, research and academic and writing skills.  This will also equip students with the ability to form a set of clear objectives, develop expository writing and increase further understanding of formulating a structured and coherent written essay. As part of this process the student will be expected to negotiate the chosen topic with the lecturer.  The Dissertation will follow an intense programme of initial lecturers on forming a critical written piece of work through to an individual tutorial programme with each student.  Emphasis will be on the student to manage and attend the supporting tutorial programme with the aim to show progress, receive critical feedback and to revise their writing leading up to the final submission.
Learning activities

Each year at the Annual Planning Event the teaching, learning and assessment methods are agreed. These are given to the students at the beginning of the year as part of the student handbook.

10. Award structure and requirements, levels, modules, credits and awards

The award adopts the Scheme and Route structure. Alongside the Scheme core modules, there may be a number of Route core modules. There are no elective modules for this programme.
To be awarded the BA (Hons) in Broadcast Media students need to complete:

Total: 120 credit points at level 6 for top-up award
List of modules:
	Level 6 120 Credits

	Route Core
	Credits

	1
	Entrepreneurial Practice
	15

	2
	Showcase management
	15

	3
	Industry practice
	15

	4
	Digital Media collaborative practice 
	15

	
	Credits

	5
	Final Major Project
	30

	6
	Dissertation 
	15

	7
	Research methods
	15


11. Support for students and their learning 

The award adopts the student learning support as identified in the Scheme programme specification. In addition students receive pastoral and academic support through the Hull College Tutorial System which includes group and individual tutorial entitlements.

All students are allocated a named personal tutor.  The tutorial process incorporates Personal Development Planning, including individual target setting, planning and progress review.  Personal Development Planning is embedded in all Awards.
12. Criteria for admission

The award adopts the Scheme admission policy and criteria.

This award subscribes to the admissions criteria and processes specified within the Scheme documentation.  In addition all applicants will be required to attend an interview with an appropriate portfolio of work which demonstrates their ability and area of interest.  In addition the applicants should have completed the Foundation Degree in Broadcast Media or an equivalent field and level of study.
13. Methods for Evaluating and Improving the Quality and Standards of Teaching and Learning

The Scheme and its constituent routes and awards are managed and operated in accordance with College and University regulations and procedures. This will include representation and input from employers who will contribute to curriculum development and review. Reports will be made to the College and the University who will take appropriate action to continually enhance the Scheme and its awards. 

14. Regulations of Assessment

A   
Summary of Assessment Requirements

The Scheme adopts in full the University Academic Principles and Regulations. Students will be provided with a copy of the University Student Assessment Regulations (a sub-set of the University Academic Regulations) at the point of registration for their award. 

B    
External Examiners

External examiners are an essential part of the university's framework for quality assurance.  All approved schemes and courses leading to an award of the university must have external examiners.  

External advisers may be appointed to assist external examiners in certain cases, for example short courses and language awards.  New, relatively inexperienced external examiners are normally mentored in their role. 

The role of external examiners is to assure the quality of students' learning experience and ensure that they are assessed fairly in relation to other students on the same course and to all students across the university and nationally. External examiner/adviser reports are an integral part of the university's quality assurance processes.  They form part of the requirements for course annual review and in all cases scheme/course teams must demonstrate how they have responded to the views and comments made by external examiners/advisers. 

15. Indicators of Quality and Standards

Show here contacts with employers including company names, contact with any relevant Sector Skills Council or professional bodies

The following organisations and Media Professionals have collaborated in the design, development, deployment and on-going review of the programme within the School:

106.9FM WHCR Link

GH Productions Link

Stream, Hull

BBC, Hull

Diafora Media

Classlane Media
KCFM 99.8

Ross Collier BA (Hons); AMIBS

The route adopts the quality indicators as defined by the scheme.  Specific Awards within the route will be evaluated against the following criteria:

Benchmark alignment:

The route and its constituent awards will be reviewed against appropriate benchmarks and professional frameworks.

Quality Improvement:

The route and its constituent awards will be subject to peer review as part of the College quality improvement processes.

Student perceptions 

The route and its constituent awards will be subject to SPOC survey and evaluation. Student representation will be encourages on all Award Committees, Route Committees, at a cross college Level and through student representation on HE Committee and College Council and Academic Board.

Recruitment Retention and Achievement

The route and its constituent awards will be measured against annually agreed college targets.

Health Warning: This specification provides a concise summary of the main features of the course and the learning outcomes that a typical student might reasonably be expected to achieve and demonstrate if he/she takes advantage of the learning opportunities that are provided. More detailed information on the specific learning outcomes, indicative content, and the module teaching learning and assessment methods of each study unit or module can be found at:

1. http://moodle.hull-college.ac.uk/
2. module handbook

3. course and student handbook

The accuracy of the information contained in this document is reviewed by the University and may be checked within the independent review processes undertaken by the Quality Assurance Agency.

The information from this specification may be extracted and included in documents that are more appropriate for non-academic audiences e.g. students, intending students and employers.
Delivery pattern 

LEVEL 6 (120 credits) 
(Students may enter at this point with the appropriate qualification.)
	 ENTREPRENEURIAL PRACTICE
(15 credits)


	RESEARCH 

mETHODS
(15 credits)
	AWARD MODULE

FINAL MAJOR PROJECT
(30 credits)
	 INDUSTRY PRACTICE
(15 credits)

	 SHOWCASE MANAGEMENT
(15 credits)


	Dissertation module

(15 credits)
	
	 DIGITAL MEDIA COLLABORATIVE PRACTICE
(15 credits)


Successful students may exit at this point with an honours degree. 
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