Award Programme Specification

Hull College HE Scheme

	1.   Awarding Institution / Body
	Leeds Metropolitan University

	2.   Teaching Institution
	Hull College 

	3.   Programme Accredited by
	Leeds Metropolitan University

	4.   Final Award
	FDA Broadcast Media

	5.   Route Title(s)
	Performance and Media



	6.   UCAS Code
	P310

	7    QAA Benchmarking Group(s)
	Communication, Media , Film and Cultural Studies  

	8 General Aims and Objectives of the Route and Award

The Broadcast Media award adopts the overall aims and objectives of the Performance and Media Route that in turn reflect those of the Hull College HE Scheme. The aims and objectives of the Route are to :

· Provide Foundation Degrees and Honours Degrees degree for a number of specific vocational areas included within Performance and Media;

· Provide curricula which develop a range of technical, vocational and key skills relevant to individual Awards;

· Develop independent learners;

· Widen participation in the areas included within Performance and Media;

· Increase access to higher education from under-represented groups in the local community;

· Provide a framework in which employers, employer bodies and providers can collaborate to develop the curriculum;

· Contribute to the skill base of Yorkshire and the Humber and other local economies in the context of the development of the sectors included within the Performance and Media Route;
· Produce capable and well-rounded graduates who will make a contribution to the labour market needs of the local regional and national economies and have appropriate knowledge and skills to fulfil their aspirations and potential.

8.2 The Award

8.2.1 Award Rationale:
The Foundation Degree in Broadcast Media is designed for those who aim to become a professional practitioner in the media industry.  The program is delivered through modules that allow both vocational and academic skills to develop, preparing the student for the varied and diverse range of opportunities the media industry has to offer.  

Initially the Foundation Degree in Broadcast Media serves primarily as an internal progression route for existing students on BTEC National Diploma in Media who wish to further their studies in this subject. This is advantageous to many students who through various circumstances may not have the opportunity to further their education in Media Studies via progression routes outside of the city of Hull. 

The Foundation Degree adheres to ‘widening participation’ and progression opportunities for people within the city of Hull and from neighboring educational establishments, which currently provide a media program up to entry levels for Foundation Degrees.  In addition the course will serve to act as a progression route for the National 14 – 19 years ‘Creative and Media Diploma’s’ to be fully implemented by 2008.

Local media organizations in and around the city of Hull confirm the need for students who have progressed to a level of knowledge, understanding, personal development and who are self-reflective practitioners within this field of study.  As Hull moves further into the ‘Digital Era’ such will be the demand to encompass such skills in this area.
8.2.2 Award Aims and Objectives

To satisfy the needs of the awards, the generic Scheme and Route aims and objectives are contextualised and supplemented at Award level as follows:
· Provide an academically rigorous and vocationally relevant course of study that reflects media industry practices, and responds to rapid developments in this sector.

· Provide a robust and varied course of study encompassing an appropriate range of technical, vocational and key skills that will allow students to develop personally and professionally, with an understanding of their own knowledge and related boundaries.

· Provide a progression route from nationally recognised media courses of study.

· Provide access and progression for a wide range of students from diverse backgrounds.

· Provide a course of study that responds to the needs of employers within the Broadcast Media industry, and which contributes to the skills base of Hull and other local economies.

· Produce capable and well-rounded graduates with the skills and knowledge necessary for a career in the media industry and for higher study at Honours Degree Level 3.

· Provide the opportunity to develop critical, research, innovative, practical, technical and communicative skills which will allow them to operate in a rapidly changing environment.

· Provide the opportunity to engage with fundamental theoretical principles and apply it to practice.




	9  Award Learning Outcomes 
The Award contextualises the generic Scheme and Route learning outcomes as follows:

On successful completion of the FdA Broadcast Media programme of study students will have evidenced:

(Key  - CMFCS refers to the Communication, Media, Film & Cultural Studies subject benchmarks)

1. Knowledge and understanding

a.
An understanding of the roles of communication systems, modes of representations and systems of meaning, and the role that media plays in different societies, (CMFCS 3.1.1; 3.1.2, 3.1.3, 3.2.8)

b. 
An understanding of particular media forms and genres and the way in which they organise understandings, meanings and affects, (CMFCS 3.1.5; 3.3.3)

c. 
An understanding of the ways in which different social groups may make use of cultural texts and products in the construction of social and cultural realities, cultural maps and frames of reference, looking at social, cultural and political histories from which different media have emerged (CMFCS 3.1.9; 3.2.2, 3,2,6 )

d. 
An understanding of the role of technology in terms of media production, access and use, (CMFCS 3.1.6; 4.3.2)

e. 
An understanding of professional, technical and formal choices which realise, develop or challenge existing practices and traditions, and of the possibilities and constraints involved in production processes, (CMFCS 3.3.5; 3.3.6)

f.      An understanding of the development of media and cultural forms in a local, regional, national, international or global context, and in which different media and modes of communication, practices and structures have emerged (3.2.1, 3.3.3)
2. Intellectual (thinking) skills 

a. 
An understanding of forms of communication, media and culture as they have emerged historically and appreciate the processes through which they have come into being, with reference to social, cultural and technological change, (CMFCS 4.1.2)

b. 
consider and evaluate their own work in a reflexive manner, with reference to academic and/or professional issues, debates and conventions, (CMFCS 4.1.5)
c. 
initiate, develop and realise distinctive and creative work within various forms of writing or of aural, visual, audio-visual, sound or other electronic media, (CMFCS 4.4.1)
d. 
be adaptable, creative and self-reflexive in producing output for a variety of audiences and in a variety of media forms, (CMFCS 4.4.2; 4.4.4)

3. Practical Skills 

a. 
produce work which demonstrates the effective manipulation of sound, image and/or the written word, (CMFCS 4.3.1)

b.
show competence, in own work, in operational aspects of relevant media production technologies, systems, techniques and professional practices, (CMFCS 4.3.3)

c.
utilise a range of research skills, for example research into potential audiences, markets or consumption contexts, as a production tool, (CMFCS 4.3.3)

4. Transferable skills 

a.
Manage time, personnel and resources effectively, by drawing on planning and organisational skills, (CMFCS 4.3.4)

b.
Work in flexible, creative and independent ways, showing self-discipline, self-direction and reflexivity, (CMFCS 5.1)

c.
Gather, organise and deploy ideas and information in order to formulate arguments cogently, and express them effectively in written, oral or in other forms, (CMFCS 5.2

d.
Retrieve and generate information, and evaluate sources, in carrying out independent research, (CMFCS 5.3)

e.
Organise and manage supervised, self-directed projects, (CMFCS 5.4)

f.
Deliver work to a given length, format, brief and deadline, properly referencing sources and ideas and making use, as appropriate, of a problem-solving approach, (CMFCS 5.7)

g.
Apply entrepreneurial skills in dealing with audiences, clients, consumers, markets, sources and/or users, (CMFCS 5.8)

h.
Put to use a range of IT skills from basic competences such as data analysis and word-processing to more complex skills using new media based technology such as media production and post-production technologies, (CMFCS 5.9)

9.2 Distinctiveness

The Broadcast Media Foundation Degree focuses mainly on production work and applied learning. Underpinning theory and principles form the basis for practical work allowing the students to become proficient, multi-skilled and autonomous in preparation for working in the media industry.  The student will develop an appreciation and understanding of how a product develops & its place within the media marketplace.

At Level One, the primary focus is on developing an understanding of the underpinning fundamentals, theories & principles of the media, communication & working in the media industry.  Key concepts in communication are a major focus and form the basis of practical based assignments.   In addition reflective practice is integral through each core module in developing individual learning capabilities. 

Level Two examines the changes and developments in media and communication linking into the digital era.  Paramount to this level is on the development of transferable skills in all practical modules. A mixture of group and independent learning aids the understanding of the industrial ethos. Synergies are also formed with other discipline areas of study reflecting the nature of the industry.

9.3 Widening Participation

Some groups within the community and industry are un-represented in the Broadcast Media sector.  Hull College’s strategy is to promote the recruitment of under-represented groups within the industry and College.  The School of Art and Design is involved with various initiatives such as: School links taster courses, Adult Learners Week, Access to HE course, Part time evening courses with associated creditation which may provide a lead into HE, progression days for FE students. A part time mode of study will subsequently be available on this programme. 

10 Award structure & requirements, routes, credits, awards, levels, scheme modules.

The Scheme core Personal and Professional Development and Work Based Learning modules are contextualised as Route core units and Award units in order to reflect the focus of the student’s chosen award. The modules are as follows




	LEVEL 4: 120 CREDITS

Route Core

credits

1

PPD1: (Professional Practice 1)
15

2

PPD2: (Professional Practice 2)
15

3

WBL1: (Client Related Practice 1)

15

4

WBL2: (Client Related Practice 2)

15

Award Core

credits

5

Introduction to Communication Concepts
15

6

Video Production
15

7

Communication Concepts Two
15

8

Audio Production
15

LEVEL 5: 120 CREDITS

Route Core

credits

9

PPD3: (Professional Practice 3)
15

10

PPD4: (Professional Practice 4)
15

11

WBL3: (Client Related Practice 3)

15

12

WBL4: (Client Related Practice 4)

15

Award Core

credits

13

Media Futures
15

14

TV Studio Production
15

15

Contextual Studies
15

16

Documentary Production 

15

11 Student Support

See Scheme Specification.  

Students receive pastoral and academic support through the Hull College Tutorial System which includes group and individual tutorial entitlements. 

All students are allocated a named personal tutor. The tutorial process incorporates Personal Development Planning, including individual target setting, planning and progress review. Personal Development Planning is embedded in all Awards within the PPD modules of the Route Core.



	12 Criteria for admission

This award subscribes to the admissions criteria and processes specified within the Scheme documentation. In addition all applicants will be required to attend an interview with an appropriate portfolio of work.



	13 Evaluating and improvement of quality and standards

The Scheme and its constituent routes and awards are managed and operated in accordance with College and University regulations and procedures. This will include representation and input from employers who will contribute to curriculum development and review. Reports will be made to the College and the University who will take appropriate action to continually enhance the Scheme and its awards.

	14 Regulations of assessment

This award subscribes to the admissions criteria and processes specified within the Scheme documentation. The Scheme adopts in full the University Academic Principles and Regulations. Students will be provided with a copy of the University Student Assessment Regulations (a sub-set of the University Academic Regulations) at the point of registration for their award. 

Progression: Foundation degrees are a qualification in their own right but a key aim is that they encourage lifelong learning.  Holders of the foundation degree may choose to progress their learning in a variety of ways and over different timescales, possibly seeking professional accreditation or further vocational or academic qualifications or new career opportunities.  It is policy that there are clearly identified progression routes from all foundation degrees to honours degree programmes. All awards within the Scheme will identify specific honours degree programmes for progression and learners will be offered the opportunity to contribute to the design of their qualification so that it meets their own organisation’s needs, whilst also maintaining the standard of the award. This will be facilitated through elements of personal and career development planning.

The honours degree option available at Hull College in the first instance is BA (Hons) Television and Film Design.
15  Indicators of programme quality

This award subscribes to the admissions criteria and processes specified within the Route documentation. The Route has been developed through discussions with local employers and corporate clients, the outcomes of which indicated the requirement for a broad based qualification involving employer collaboration and input. These have been aligned closely with the QAA Framework for Higher Education Qualifications and subject benchmarks.

The Award builds on the success factors of our existing National Diploma area, which has been running a number of years. Students from this programme have gone on to employment within the Media industries, and to higher level study at other establishments.

The Scheme framework enables new course provision to be developed in an effective and timely manner. The Scheme seeks to promote increased cost-effectiveness of delivery through shared core modules which are contextualised to specific regional, sector and organisational needs. Additionally, course management of the provision is simplified through the adoption of common procedures and regulations in areas such as admissions and assessment. It is subject to full external scrutiny.

The Route adopts the quality indicators as defined by the Scheme.  Specific Awards within the route will be evaluated against the following criteria:

Benchmark alignment:

The Route and its constituent awards will be reviewed against appropriate benchmarks and professional frameworks.

Quality Improvement:

The Route and its constituent awards will be subject to peer review as part of the College quality improvement processes.

Student perceptions 

The Route and its constituent awards will be subject to SPOC survey and evaluation. Student representation will be encourages on all Award Committees, Route Committees, at a cross college Level and through student representation on HE Committee and College Council and Academic Board.

Recruitment Retention and Achievement

The Route and its constituent awards will be measured against annually agreed college targets.

Industrial Contacts
We have strong links with a range of local and national companies, and are proactive in responding to changing working practices and employers needs, recognising this as vital for an area that is evolving at such a rapid rate. 

A range of employers have been consulted during the development of this Award, including GH Productions, Hull Daily Mail, the BBC, and Real Design Studios. Their advice has been invaluable in shaping the curriculum in response to industry needs.




PAGE  
1

