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Marketing Summary

BA (Hons) Graphic Design at Lincoln equips students with the understanding and skills they need to operate effectively within a competitive and continually developing design industry. The programme achieves this by keeping up-to-date with current trends and developments within commercial design practice.

This modular programme has an enviable track record of successes at the D&AD Student Awards, the annual Rose Awards, Clear Channel Student Design Awards, the International Society of Typographic Designers (ISTD) and the Young Creatives Network (YCN), amongst others.

A range of aspects are explored throughout the programme, including:

· Typography

· Layout

· Advertising

· Branding

· Design for print

· Photography (still and moving image)

· Packaging and point of purchase

· Magazine design

· Web and interactive design

· Design for installation

Level One
Level one introduces students to the creative processes and methods that enable designers to express themselves, develop their ‘visual voice’ and solve communication problems. At this level students are thoroughly introduced to the various aspects of the discipline working in both traditional and digital media along with the fundamental principles of graphic design.

Level Two
At level two students are introduced to more advanced concepts of graphic design and communication, along with interactive design for the screen. The main objective of this level is to help students produce varied and thoughtful design work to a professional standard.

Level Three
Level three is divided between projects negotiated with tutors competition work and a dissertation that can relate to students’ own studio practice. Students can use this level to develop their personal interests in line with the opportunities within the discipline and their individual career aspirations. The level will culminate in an end of year show.

Career Opportunities
Graduates are well prepared to aspire to creative decision making in the industry at a high level. Many pursue careers as designers working within one or more areas, including:

· Corporate Identity and branding

· Design for print

· Editorial Design

· Magazine, editorial and book design

· Advertising

· Interactive Design for the Screen

· Packaging and point of purchase

· Design for exhibition and installation
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Section 1: Basic Programme Data

	This document describes one of the University of Lincoln’s programmes using the protocols required by the UK National Qualifications Framework as defined in the publication QAA guidelines for preparing programme specifications



	Final award(s)
	BA (Hons) 

	Programme
	Graphic Design

	Other exit awards
	Certificate of Higher Education

Diploma of Higher Education

	Other awards using modules from this programme
	BA (Hons) Graphic Design and Illustration

BA (Hons) Graphic Design and Contemporary Lens Media


	Graphic Design 1,2 & 3

Contextualising Visual Practice 1,2 & 3 

	Mode of delivery
	Full-time and part-time

	UCAS code
	W215



	Awarding body
	University of Lincoln

	Teaching institution
	University of Lincoln, Hull School of Art and Design, New College Stamford

	Owning department
	Lincoln School of Art and Design

	Programme leader
	Tim Fabian (Lincoln)

	Relevant QAA Subject Benchmark Statements
	Art and Design

	Professional, Statutory or Regulatory Body accreditation
	N/A


	Programme start date
	September 2008

	Introduction of the programme to be phased?
	Yes: all new students entering at level 1 will undertake the revised programme from September 2008 whilst levels 2 and 3 will run out on the old course.




	Document publication date
	Date of confirmation of approval by Faculty


	

	Revision 1
	Date of confirmation of approval of revision by Faculty


	Change affects another programme? Please specify

	Revision 2
	Date of confirmation of approval of revision by Faculty


	Change affects another programme? Please specify

	Revision 3
	Date of confirmation of approval of revision by Faculty
	Change affects another programme? Please specify


	Subsequent minor modifications to modules within this programme

	Module(s)
	Date
	Brief description of change including any affect on other programmes


Section 2: Programme Aims and Objectives

2.1 Educational aims of the programme

The BA (Hons) Graphic Design programme aims to provide students with a high quality education in the subject of graphic design that will develop both their intellectual and creative abilities. Successful students will be multi-skilled designers who are capable of producing original work to a professional standard. They will have a clear understanding of the relationship between theory and practice, and will be able to effectively apply their specialist knowledge and practical skills. Students have the opportunity to work towards their specific interests within the subject and may then progress to:

· employment at a high level of responsibility and creative decision-making in the field of professional communication design

· subject-related post-graduate study

· another related area of employment or further study where the attributes and skills gained during the programme of study are needed and valued.

It is intended that the course provide a stimulating working environment within which students can access appropriate resources and develop confidence in visual communication skills whilst gaining a sound understanding of the historical and cultural influences that combine to underpin this fascinating and far-reaching discipline.

The programme provides opportunities to develop the relevant creative, intellectual and technical skills. This is achieved through the use of both traditional methods and digital technologies. The programme encourages familiarity with a broad range of techniques, media and materials that are essential to enter contemporary graphic design practice and to facilitate the students development as an innovative practitioner.

Emphasis is placed on the effective application of analytical and creative thinking processes; an appreciation of ethical concerns; an awareness of the realities of professional life and an ability to articulate and communicate. The curriculum is designed to encourage the development of intellectual maturity, curiosity, personal innovation, risk-taking, independent enquiry and effective management and planning skills; thus students will develop generic skills alongside their subject-specific knowledge and skills.

Aims:
· To respond to and anticipate the needs of a wide variety of employment categories across the broad spectrum of the graphic design and media industries.

· To enable students to develop and practice their chosen area of specialism with self motivation, initiative, innovation and creativity.

· To develop critical, historical and contextual awareness of the subject which underpins the continuous creative development of the students’ practice.

· To foster an awareness of a designer’s social and cultural responsibilities.

· To develop an approach to study which will enable continuing personal development and possible entry to post-graduate education. 

Objectives:

· To introduce a broad spectrum of studies relevant to the production of practical and theoretical unit assignments.

· To provide the essential platform for creative and inovative exploration of skills, technology, media, processes and ideas.

· To encourage the development of the students' ability to successfully perform as individual practitioners and team members across a range of activities.

· To extend and develop the students understanding of cultural, historical and contextual influences upon the graphic design and related industries.
Distinctive features of the programme

The BA (Hons) Graphic Design Programme is distinctive in that it provides students with the opportunity to undertake a highly professional approach to the discipline along with the development of a personal visual voice.  This feature of the programme will allow the student to explore the more authorial aspects of the discipline and additionally pursue an innovative approach to their creative development. Overall coherence of the programme is achieved through the identification of themes that flow across modules and levels of study.

2.2 QAA Subject Benchmark Statement(s)

Graphic Design responds to the United Kingdom QAA benchmark statements for the subject of Art and Design, published March 2002 and these are incorporated into the Programme outcomes. Where relevant, the History of Art and Design subject benchmarks are applied.

Appendix III - Benchmarking Analysis provides a detailed specification of the relationship between this programme's curriculum and the relevant QAA benchmark(s).

2.3 Internal contexts

The programme is a development of the BA (Hons) Graphic Design programme delivered in Lincoln, Hull and Stamford. This revised specification supersedes the established and highly successful programme previously re-validated by the Faculty in May 2004.

The ‘Lincoln School of Art’ was founded in 1863 as part of a Victorian movement to educate skilled artists and craftsmen locally. Its provision of quality courses in various disciplines of art and design has continued ever since. Higher Education courses were introduced in the 1960s and the first BA courses were validated in the early 1990s, with BA (Hons) Graphic Design enrolling its first cohort of students in 1993. The School is now a School of Art and Design within the University of Lincoln with a developing international reputation and healthy recruitment figures.

Successful graduates of the programme will be eligible to apply for entry to the MA Design programme within the Faculty.

2.4 External contexts

Graphic Design is a subject area that provides graduates with varied opportunities for employment. This programme supports students’ aspirations to ultimately practice at a senior level of responsibility and creative decision-making.

Throughout the programme contacts with industry are maintained through visiting specialists and speakers. Students will also participate in national competitions and student award schemes. These initiatives present students with an insight of the discipline along and an opportunity to address complex and demanding graphic design problems.

Industrial contact is further sustained and enhanced by both staff and University membership of and active involvement in professional bodies with international status. This can lead to opportunities to gain professional qualifications; work placements; travel bursaries; exhibition venues and publication in selected books and journals.
Section 3: Programme Outcomes

Programme-level learning outcomes are identified below.

Refer to Appendix I - Curriculum Map for details of how outcomes are deployed across the programme.

3.1 Knowledge and understanding

The Graphic Design programme aims to facilitate the acquisition of appropriate knowledge and understanding, development of the necessary personal attributes, and mastery of the essential and desirable skills which will equip and prepare students for continuing personal development and professional practice in the graphic design or related profession. 

Successful attainment of many of the intended learning outcomes of the programme will be demonstrated in a portfolio of work. Individual levels of achievement of the learning outcomes will be reflected in the classification of the award.

The Graphic Design programme aims to develop both subject-specific and generic knowledge and understanding, attributes and skills. Honours graduates will be able to apply, consolidate and extend their learning according to their specific interests and the nature of their career progression.

3.2 Subject specific skills and attributes

On successful completion of BA (Hons) Graphic Design students will be expected to demonstrate specialist knowledge, skills and understanding of the subject. These are considered to be fundamental to the study and practice of the students chosen area of ‘specialism’. Typically subject specific knowledge, skills and understanding will be evidenced in a body of work which demonstrates the graduates ability to:
A1
Generate ideas, concepts, proposals, solutions or arguments independently and/or collaboratively in response to set briefs and/or as self-initiated activities.
A2
Employ both convergent and divergent thinking in the processes of observation, investigation, speculative enquiry, visualisation and/or making.
A3
Select, explore, use and make appropriate use of materials, processes and environments.
A4
Develop original ideas through to material outcomes. eg; images, design proposals, processes or texts, demonstrating familiarity with good professional working practices relevant to graphic design.
A5
Manage and make appropriate use of the interaction between intention, process, outcome, context and the methods of dissemination.
A6
Apply resourcefulness and entrepreneurial skills to support their own and others practice.
A7
Skilfully and imaginatively use media, materials, techniques, processes, technologies and tools associated with Graphic Design, whilst observing good and safe working practices.

Graduates of BA (Hons) Graphic Design will have developed specialist skills in communication and expression. Typically they will be able to use visual language to investigate, analyse, interpret, develop and articulate complex ideas and information. Students work will be informed by the study of:

A8
The critical and contextual dimensions of the subject, and of art and design in general, for  example the cultural, economic, environmental, ethical, global, historical, political, and theoretical contexts which surround the specialist subject area.
A9
The artist’s or designer’s relationship with intended audience, client, market, user, consumer etc.
A10
The implications and potential for Graphic Design presented by key developments in current and emerging media and technologies, and the increasingly interdisciplinary nature of contemporary art and design practice.
A11
The relationship between the aesthetic and intended function/purpose.
A12
The significance of the work of other practitioners.

3.3 Transferable skills and attributes

These are normally integrated into the subject curriculum but are neither specific nor unique to art and design. As such, they have applications in a wide range of contexts. Typically art and design graduates will have demonstrated:


B1
Self management and the ability to study independently, set goals, manage their own work loads and meet deadlines.
B2
Ability to anticipate and accommodate change, and work comfortably within the contexts of ambiguity, uncertainty and unfamiliarity, studying independently.
B3
Critical awareness and the ability to analyse information and experiences, formulate independent judgement and articulate reasoned arguments through reflection, review and evaluation.
B4
Ability to formulate reasoned responses to the critical judgements of others.
B5
Ability to identify personal strengths and needs.
B6
Ability to interact effectively with others, through collaboration, collective endeavour and negotiation.
B7
Communication and presentation skills, and the ability to articulate ideas and information comprehensively in visual, oral and written forms.
B8
Ability to present textual and visual information to audiences in a range of situations.
B9
Ability to source, navigate, select, retrieve, evaluate, manipulate and manage information from a variety of sources.
B10
Ability to select and employ communication and information technologies.

Section 4: Learning, Teaching and Assessment Strategies

4.1 Learning and Teaching strategy

Students are encouraged to take an active role in their learning, utilising effective management of time and use of resources. Intellectual and practical skills are developed through the teaching and learning programme outlined in the Programme Structure (section 5) and Programme Outcomes (section 3). A combination of the following teaching and learning methodologies are used to support the programme:
· Studio, computer lab and workshop based sessions
with tutorial guidance or consultation, to ensure the relevant and successful progression of practical studies, awareness of Health and Safety requirements. This enables access to facilities with technical support.

· Project work
using project briefs, schemes of work and student handbooks which emphasise the active involvement of the student in the learning process, state the proportions of the relationship between taught and untaught hours of study and clarify how assessment relates to the learning requirements of both types of study. Tutors provide advice and encourage self-appraisal and critical judgement during the progress of practical project work.

· Lectures
providing a formal imparting of information and knowledge to a group of students. Learning is then reinforced by discussion in seminars, tutorials, personal research and written comment expanding students’ understanding, critical thinking and appreciation of theoretical and practical considerations of design.

· Seminars, group tutorials and critiques
tutor and student-led seminars, group tutorials and critiques provide opportunities for groups to share specific opinions, information and skills or to discuss and evaluate the outcomes of project work and assignments. This aids students' self-development in critical discourse, encouraging debate on current issues, written assignments and project work – contributing to the knowledge base in the discipline. Seminars also stimulate both individual and group work in relation to the understanding of and insight into the theoretical aspects of design, aiding the development of the student’s individual design project work and personal development.

· Subject tutorials
Tutorials – having clear aims and objectives and stimulating personal intellectual development through one-to-one discussion, normally within individual modules or at progress reviews. Tutorials are vital to the development of the student's individual design projects, evaluating the quality and effectiveness of student's research, study skills and the monitoring of project objectives and outcomes.

· Presentations
Student presentations provide practical experience of communicating their ideas in a structured way whilst analytically and intellectually, stimulating group discussion and debate.

· Guided independent learning
Self-directed study/unsupervised study – with access to resources and technical support when appropriate but with a strong emphasis on self and time management.

· Demonstrations and workshop activities
providing the opportunity to observe expertise in relation to particular tasks and specialist methods, for skills development appropriate to the unit of study.

· Visits and talks by specialist practitioners
providing the chance to extend knowledge and raise awareness of professional practice.

· Field/research trips and study visits
may include visits to cultural centres such as the major domestic or overseas cities, external events, exhibitions, and industrial organisations. Industrial visits provide the opportunity to observe and better understand industrial processes and practice at first hand

Personal Development Planning (PDP)

Throughout the programme students will be supported to critically reflect upon their learning and achievements so they may plan effectively for further study and career opportunities. This is known as Personal Development Planning (PDP) and along with a transcript of marks it forms a Progress File for the student.

PDP is an active learning process that students manage for themselves with the support of the programme structure. It will become a resource that they can then use to generate CV’s and statements for a range of applications, as well as enabling reflection upon on their own learning experience as a means to inform future personal and professional direction.

The following modules directly support PDP and the Subject Handbook will detail how students might collate this information:
Level 1:
Graphic Design 1, Contextualising Visual Practice 1

Level 2:
Graphic Design 2, Contextualising Visual Practice 2

Level 3:
Graphic Design 3, Contextualising Visual Practice 3

4.2 Assessment strategy

Students will be given formal assignment briefs outlining the work required to demonstrate their understanding of the subject studied. Students will be informed of assessment schedules, strategies and requirements via the programme handbook, schemes of work and individual project/assignment briefs. The assessment methods offer students the opportunity to demonstrate and evaluate skills and levels of understanding of the technical, practical, theoretical and conceptual aspects of the subject. This assessment method directly relates to the learning outcomes in which understanding, knowledge, creativity and skills are demonstrated through the submission of practical projects and written assignments. Assessment is completed through both formative and summative assessment methods ie:

Formative

Informal 'appraisal' and 'feedback' (formative assessment) will take place during assignments that make up part of any module. These informal ‘appraisals’ contribute to an ongoing assessment process and provide a vehicle for giving feedback on work completed which supports students’ development and learning. These may take the form of:

· peer assessment

· group discussions

· critiques and presentations

· self-assessment

· tutor feedback (verbal and/or written)

Progress reviews

Due to the long thin modules employed in the course structure students will receive finalised marks at the end of semester B. Where appropriate some intermediate marking may be employed within modules; such marks will be aggregated and submitted to the exam boards as a 100% mark. To ensure that the student’s progress and their development is monitored throughout the two semesters periodic progress reviews will be undertaken. Typically these will fall at the end of semester A however, additional reviews may be scheduled with level one students who often require additional support as part of their orientation into degree level study.

Summative

Summative assessment is concerned with formally measuring the quality of work completed by the student against the learning outcomes for the programme of study; evaluating the programme outcomes against the requirements stated in modules, student handbooks and on the project briefs. This involves the scrutiny of completed projects and assignments – delivered within the module – and occurs at scheduled intervals that are indicated in student handbooks, on the schemes of work and on project briefs and The marking criteria applied are clearly stated either on the project briefs or in the student handbooks.

Assessment is through the presentation of practical work, written assignments and verbal presentations. Tutors will be looking for evidence that students have met the requirements of the briefs, carried out all the elements of the submissions and achieved the requirements stated in the learning outcomes. It is on the basis of this formal assessment that a final grading is made for any module.

Appendix II - Assessment Map gives a top-level indication of the scheduling and distribution of assessment modes within the programme.  Details of module assessment strategy are included with each module specification.

Section 5: Programme Structure

The BA (Hons) Graphic Design adopts the University’s standard model for a 360 credit points, 3 year undergraduate programme. Each level consists of 120 credit points.

Table 1 Programme structure

	Level 1

(Certificate)

Cert. HE
	Visual Expression 1

(45 credits)
	Graphic Design 1

(45 credits)
	Contextualising Visual Practice 1

(30 credits)
	Level one themes

Introduction to undergraduate study and confirmation of the subject. Setting of frameworks for study, building on previous experiences whilst also challenging previous knowledge on the subject. Broadening of visual and cultural horizons. Introductory level studio-based practice design skills



	Level 2

(Intermediate)

Dip HE
	Visual Expression 2

(45 credits)
	Graphic Design 2

(45 credits)
	Contextualising Visual Practice 2

(30 credits)
	Level two themes

Intermediate to advanced level studio-based practice design skills. Exploration of practice norms, awareness and testing of subject specialisms. Investigation of social, historical and personal factors; influence on own cultural/design production. Reflection on and through practice.



	Level 3

(Honours)


	Visual Expression 3

(45 credits)
	Graphic Design 3

(45 credits)
	Contextualising Visual Practice 3

(30 credits)
	Level three themes

Advanced level studio-based design skills. Testing of practice norms. Development of creative and critical autonomy. Preparation for professional or postgraduate study. Reflection upon and through practice. Exploration of authorial and professional practice. Pursuit of educational independence



	Module themes >


	Visual Expression 

– the how;

Speculative practical processes and manipulation of materials & media. Extension of visual grammar through familiarisation with above. 

Key features:

• Problem solving

• Self-authorship

• Speculative innovation


	Graphic Design 

– the what;

Speculative conceptual and aesthetic practices.

Design processes & production

Professional preparation 

Key features:

• Problem solving

• Audience market

• Professional innovation
	Contextualising Visual Practice – the why;

Contextualising of visual practice through the investigation of theoretical, intellectual and critical frameworks

Key features:

• Problem solving

• Critical insight

• Understanding context
	Graduation

Professional design career

Postgraduate study; design etc

Postgraduate study; other

Alternative career; continuing personal, creative and professional development





Table 1 Programme structure
 illustrates the module composition of the BA (Hons) Graphic Design Programme.

For details of each module contributing to the programme, please consult the individual module specifications.

Section 6: Regulatory Framework

The BA (Hons) Graphic Design is operated under the policy and regulatory frameworks of the University of Lincoln. The latest versions of all regulations and policies can be found on the Secretariat area of the Portal.

6.1 Admissions

University Regulations (University of Lincoln, current edition)

Admissions Policy (University of Lincoln, current edition)

Accreditation of Prior Learning Policy (University of Lincoln, current edition)

6.2 Assessment

Undergraduate Progression Regulations (University of Lincoln, current edition)

6.3 Progression

Undergraduate Progression Regulations (University of Lincoln, current edition)

6.4 Placement

Placement Policy (University of Lincoln, current edition)

6.5 Study abroad

International Cooperation Policy (University of Lincoln, current edition)

6.6 Student support and guidance

Student Support and Tutoring Policy (University of Lincoln, current edition)

6.7 Off-campus delivery




Academic Partnerships Policy (University of Lincoln, current edition)

6.8 Ethical Issues



Ethical Guidelines (University of Lincoln, current edition)

6.9 Equal Opportunities


Equality and Diversity Policy (University of Lincoln, current edition)

Appendix I - Curriculum Map

This table indicates which modules assume responsibility for delivering (shaded) and assessing (() particular programme learning outcomes.
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Appendix II - Assessment Map

This table indicates the modality of module assessment within BA (Hons) Graphic Design.  Percentages indicate assessment weighting. Shading indicates examination (as opposed to in-course assessment).  Where assessment is group based, the entry is decorated with the letter 'G'.  Those in italics are where the assessment may be spread across a number of weeks, such as presentations.
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Appendix III - Benchmarking Analysis

This table summarises the key features of BA (Hons) Graphic Design, with the particular aim of demonstrating the mapping between programme learning outcomes and the QAA benchmark statement for the subject of Art and Design.
	Programme 

outcome
	Aspect of the subject benchmark statement addressed

	A1
	Generate ideas, concepts, proposals, solutions or arguments independently and/or collaboratively in response to set briefs and/or as self-initiated activities.

	A2
	Employ both convergent and divergent thinking in the processes of observation, investigation, speculative enquiry, visualisation and/or making.

	A3
	Select, explore, use and make appropriate use of materials, processes and environments.

	A4
	Develop original ideas through to material outcomes. eg; images, design proposals, processes or texts, demonstrating familiarity with good professional working practices relevant to graphic design.

	A5
	Manage and make appropriate use of the interaction between intention, process, outcome, context and the methods of dissemination.

	A6
	Apply resourcefulness and entrepreneurial skills to support their own and others practice.

	A7
	Skilfully and imaginatively use media, materials, techniques, processes, technologies and tools associated with Graphic Design, whilst observing good and safe working practices.

	A8
	The critical and contextual dimensions of the subject, and of art and design in general, for  example the cultural, economic, environmental, ethical, global, historical, political, and theoretical contexts which surround the specialist subject area.

	A9
	The artist’s or designer’s relationship with intended audience, client, market, user, consumer etc.

	A10
	The implications and potential for Graphic Design presented by key developments in current and emerging media and technologies, and the increasingly interdisciplinary nature of contemporary art and design practice.

	A11
	The relationship between the aesthetic and intended function/purpose.

	A12
	The significance of the work of other practitioners.

	B1
	Self management and the ability to study independently, set goals, manage their own work loads and meet deadlines.

	B2
	Ability to anticipate and accommodate change, and work comfortably within the contexts of ambiguity, uncertainty and unfamiliarity, studying independently.

	B3
	Critical awareness and the ability to analyse information and experiences, formulate independent judgement and articulate reasoned arguments through reflection, review and evaluation.

	B4
	Ability to formulate reasoned responses to the critical judgements of others.

	B5
	Ability to identify personal strengths and needs.

	B6
	Ability to interact effectively with others, through collaboration, collective endeavour and negotiation.

	B7
	Communication and presentation skills, and the ability to articulate ideas and information comprehensively in visual, oral and written forms.

	B8
	Ability to present textual and visual information to audiences in a range of situations.

	B9
	Ability to source, navigate, select, retrieve, evaluate, manipulate and manage information from a variety of sources.

	B10
	Ability to select and employ communication and information technologies.
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